Movement: Strong Sample
There are many things that move around within and around the theme park.  This section will cover some of the people, products, information and natural environment that relate specifically to the theme park.  

One of the most important things that we need to focus on is the movement of people.  How will customers get to the theme park?  The area that I have selected has two major highways.  One is highway 401 and the other is highway 407.  The 401 provides a fast and efficient method to travel east or west across southern Ontario.  It is a multi-laned highway that people use to travel around for their daily commute or to get to a major city in southern Ontario.  The 401 connects cities such as Toronto, Guelph, Hamilton, Waterloo and London.  Having the theme park next to highway 401 is the best possible location to have.  

The only disadvantage is that highway 401 is known for being extremely busy during rush hour times.  This small problem can be avoided since there is another option to get to the theme park, which is the 407.  The 407 provides a fast alternative to getting to the theme park since this highway has a paid toll.  Visitors who aren’t bothered by paying a little extra can travel to our theme park even faster!
Products such as merchandise, food and other necessities must be able to travel to the theme park quickly and efficiently.  Most of the merchandise that we would create for the theme park would be made in other countries like China to reduce the cost of making it.  The merchandise includes things such as stuffed dolls, plastic toys, cups, pencils, etc.  They will all need to be transported through ships and then moved onto trucks.  In order to make sure we have the merchandise ready for the opening of the theme park, we need to place the order several months in advance so that it will give it time for the products to arrive.

Food on the other hand can be brought from local farms and supermarkets.  Most of the food being prepared will be made from raw ingredients and then the chefs in the theme park will prepare them inside the kitchens of the theme park.  We can get food from local farmers since there are many farms around southern Ontario.  Also, there are many food suppliers in the city that we can contact in case we need food that cannot be grown in Ontario.  Lots of food will need to be available since we expect to have thousands of visitors each day visiting our parks.  All the food will be brought in through delivery trucks in the morning to make sure that everything we serve is fresh.  To ensure that our theme park will make money off the food that visitors eat, we will also ban the movement of food brought from outside the theme park.  All food must be purchased from within the theme park and no outside food can enter the theme park.  
Finally, we need to spread the message about the theme park.  In order to do that, we will have to use many different forms of media to ‘move’ our message to people all over Canada.  This will be done through billboard ads, bus ads, pamphlets and signs.  Also, the theme park will have to have radio and television commercials created so that the theme park will be known to people all across Canada and even the world!  This is a very important step in planning for the opening of the theme park and spreading of the message should start several months before the grand opening.

Movement: Weak Sample

Many things move in and around the theme park.  People move in and out of the theme park.  Visitors will move from the cities to the theme park.  Workers that work in the theme park go from their homes to the theme park to work.  They all move through cars, buses and taxis.
Other things that move in and around the theme park are products.  This includes food and merchandise.  Merchandise comes from trucks and food also comes from trucks.  The merchandise may also move to the theme park through boats.
Information also moves in and around the theme park.  The idea of the theme park is moved by pamphlets and commercials on the television and radio.  When lots of information moves around, more people will know about the theme park!

